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BHCGSW SELECTS HUMANA INC. TO DEVELOP A NEW HEALTH PROGRAM FOR MEMBERS
* * *

Members unanimously vote to develop program that promotes improved health outcomes, 
consumerism,and cost-effectiveness to control health care costs

MILWAUKEE, Wis. - The Business Health Care Group of Southeast Wisconsin (BHCGSW) today
announced that it will work with Humana Inc. (NYSE:HUM) to develop a new health program for the 
organization that represents more than 135,000 consumers in Southeast Wisconsin.  After a comprehensive
review of companies, Humana was chosen to develop and administer the new health program that will 
promote consumerism, improved health outcomes, price transparency and greater efficiency and 
effectiveness in the delivery of health care services in an effort to control costs.

"The Business Health Care Group of Southeast Wisconsin is committed to improving our region's
ability to provide high value, affordable health care benefits and services to our member companies and their
employees," said Dianne Kiehl, executive director of BHCGSW.  "Our partnership with Humana is an 
important step in accomplishing that mission."

BHCGSW and Humana will work together to develop the program, including establishing a select
network of providers to best meet clinical outcomes and cost-savings goals.  The program will be ready for
member companies by Jan. 1, 2006.   All companies that were members of BHCGSW in 2004 voted 
unanimously to support the development of a new program with Humana.  Kiehl estimates that 
approximately 95,000 Southeast Wisconsin consumers will be covered by the new health care program in
2006, and those numbers will grow as more members implement the program. 

"We worked through a very thorough and disciplined due diligence process in deciding on a partner.
It's clear that Humana shares our belief that our member companies and their employees have a right to
know how their doctors, hospitals and clinics perform and what their services cost," she said.  "Consumers
must have information to make critical health-care decisions - our goal is to provide that."

BHCGSW worked with Mercer Human Resource Consulting to carry out the selection process and
sought extensive input from its member company benefits representatives and CEOs.  The program will be
designed and available for those businesses that are BHCGSW members.  

"This is a clear demonstration that the Southeast Wisconsin business community is walking in 
unison when it comes to addressing the unsustainable cost increases we are experiencing in our region,"
said Jeffrey A. Joerres, CEO of Manpower Inc., a BHCGSW member.  "We look forward to working with
BHCGSW and Humana to develop and implement a new health program that will bring about fundamental
change in our health care market and allow us to provide better options for our valued employees."

BHCGSW and Humana will begin work on the new program immediately.  Larry Rambo, chief 
executive officer of Humana's Wisconsin and Michigan markets, said the partnership is an excellent fit for
both organizations.
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"Humana is excited by the opportunity to collaborate with such a distinguished collection of the region's most prominent businesses," he said.
"We look forward to exploring new ideas and developing new solutions to the challenge of affordable health care, while at the same time understanding
that true progress - transformational change - will come only with the cooperation and support of the health care system's many stakeholders.
Engaging the health care community as an active participant will be crucial to the success of our efforts."

Humana Inc., headquartered in Louisville, Ky., is one of the nation's largest publicly traded health benefits companies, with approximately 7
million medical members located primarily in 15 states and Puerto Rico. Humana offers coordinated health insurance coverage and related 
services - through traditional and Internet-based plans - to employer groups, government-sponsored plans and individuals.

"American business can no longer bear the current rate of double-digit health care cost inflation," said Michael B. McCallister, president and
chief executive officer of Humana Inc.  "The time is right for a new approach to health benefits, built on consumer engagement and actionable 
information, leading to lower cost and a better health plan experience.  The BHCGSW is firmly dedicated to that vision, and Humana is eager to help
bring that vision to life."

According to recent studies released by Mercer and the General Accounting Office (GAO), Southeast Wisconsin employers pay some of the
nation's highest costs for health care benefits.  These high costs are a disadvantage for employers looking to expand or locate here.

"We are excited to partner with a company like Humana that is committed to improving health care outcomes, providing costs that are in line
with other Midwest cities and supporting transparency of price, efficiency and effectiveness data," Kiehl said.  "We believe the time has come that
both the business community and the provider community are motivated to solve the health care cost problems that plague Southeast Wisconsin.
Working together is better than independent action."

In 2003, BHCGSW introduced the Maximum Allowable Charge (MAC) plan, which was based on unit costs.  Unit cost of services will continue
to be addressed in the new program, along with other factors that determine health care costs.  BHCGSW will work with providers who currently
accept the MAC to evaluate their inclusion in the new program.  Kiehl indicated that the new program will have a greater impact than the MAC because
the majority of members have already agreed to offer it to employees.   

"This partnership between BHCGSW and Humana holds great promise for the Southeast Wisconsin business community," said Kate 
Kohn-Parrott, director - integrated health care & disability at DaimlerChrysler, a member of BHCGSW.  "Containing health care costs means keeping
businesses in the region, and that means keeping people in good-paying, family-sustaining jobs.  DaimlerChrysler will continue to look for ways to 
partner with BHCGSW, while working in collaboration with the UAW." 

The Business Health Care Group of Southeast Wisconsin was launched in January 2003 to explore alternatives to contain health care costs in
the region through consumer-driven efforts, care management programs and more.  Today, BHCGSW represents a total of 22 businesses as direct 
members and approximately 400 businesses through three business groups.  BHCGSW members have approximately 54,000 employees and represent
approximately 135,000 health care consumers in Southeast Wisconsin.  Since June 2004, 12 new businesses have joined the coalition representing
16,000 of those consumers.    Current BHCGSW members include:  Badger Meter, Brady Corporation, Briggs & Stratton, Bucyrus International Inc.,
DaimlerChrysler Corporation, Direct Supply Inc., Everett Smith Group Ltd., Harley-Davidson, Husco International, Johnson Controls Inc., Journal
Communications, Joy Global Inc., Kenosha Area Business Alliance, Ladish Co. Inc., Manpower Inc., Marshall & Ilsley Corporation, Metropolitan
Milwaukee Association of Commerce, Midwest Airlines, Miller Brewing Company, Ozaukee Employers Coalition on Health, Robert W. Baird & Co., Inc.,
Rockwell Automation and Serigraph Inc.
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