
“BHCG member organizations’ 

premium costs are below 

premium costs for southeast 

Wisconsin and also are now 

below the Midwest average.  

This is convincing proof 

that our efforts to bend the 

cost curve are working.  We 

continue to outperform the 

southeast Wisconsin market 

and we look forward to further 

market premium differentiation 

based on BHCG initiatives and 

the continuing efforts of the 

provider community.”

– Dianne Kiehl, executive director 
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“Coming together is a beginning, staying together is progress, 
and working together is success.” 

- Henry Ford

What Is 
The Business Health Care Group?
The Business Health Care Group (BHCG) is a membership organization of more than 1,200 
employers and employer groups in the 11-county region of southeast Wisconsin. The BHCG 
currently has over 112,000 employees and their dependents enrolled in Humana Preferred – plan 
offerings tied to a high performance network. 

The BHCG was formed in 2003 by a group of chief executive officers of area employers 
who had a common interest in reducing health care costs in southeast Wisconsin to the Midwest 
average or below. Secondarily, they were looking for help in controlling the health care cost trend 
while continuing to offer quality care and reasonable health benefits for their employees.

The BHCG offers employers, both large and small, the chance to become part of a powerful 
collective action group to support a common strategy to improve health care delivery in the 
market.

The Business Health Care Group  
Mission Statement

The goal of the BHCG is to enable southeast Wisconsin to become a premier 
community for health care, recognized for its ability to provide low cost, high quality 
health care services and promote employee wellbeing . BHCG member companies 
are committed, in collaboration with employees and health care providers, 
to maintain our cost status of being at or below the Midwest average and to achieve 
ongoing medical cost trend rate at or below the rate of general inflation . 
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letter from the executive director

collaboration leads to results

In 2010, the BHCG continued to play a pivotal role in assisting our employer 
members in meeting the challenges they face in providing cost-effective, competi-
tive health care benefits.  

We can also point to numerous accomplishments that demonstrate the leadership 
role our organization has taken in our community.

Our membership continues to increase, demonstrating that employers remain  y
committed to speak with one voice to positively impact health care costs and its 
delivery in southeast Wisconsin.

Two separate analyses of health care costs illustrated that the BHCG continued to  y
substantially outperform the southeast Wisconsin market.

Numerous BHCG-sponsored educational forums and seminars allowed members,  y
health care providers and brokers/consultants to come together to learn and share 
best practices about topics and issues related to health care delivery and benefits.

We continued to work collaboratively with several regional and statewide organi- y
zations committed to increasing the value of health care services. 

Without the active participation of our member organizations and the collaborative 
partnership we have formed with our health care provider partners, none of this 
would have been possible.  We thank you for all your efforts and look forward to 
working with you in 2011 and beyond.

Dianne Kiehl 
BHCG Executive Director
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BHCG Membership Gains –  
moving forward together 
The BHCG continued its steady membership growth 
trend with an increase of two percent at the end of 
2010 compared to the end of 2009 
(see chart below).

Employers of all sizes have joined the BHCG to 
positively impact health care quality and cost in our 
market. The breakdown of employer members by 
size is shown below.

Performance Scorecard for 2010 
– measures of success
Annually a Performance Scorecard is produced to 
identify how the BHCG as a group is performing 
compared to its baseline measures and bench-
marks. The Scorecard is used to assess where the 
BHCG is making progress and where improvements 
are necessary. Performance for 2010 was measured 
in the following areas:

Health Care Costs and Utilization •	
With 2010 cost results included, per member 
per month costs have increased an average 
of 1.4 percent per year for all self-insured 
employers and have actually decreased on 
average 0.4 percent each year for the Core 
group (i.e., employers that provided 2005 
baseline costs and were still active in 2010). 
The savings for all self-insured employers 
compared to the market trend is estimated 
at $417 million for the five years .

Improvement was seen in both the use of •	
generic drugs and network providers when 
comparing 2010 to 2009. 

Administrative Services •	
BHCG’s administrative partner, Humana, oper-
ates a BHCG-dedicated service unit. It is 
measured on the accuracy and timeliness of 
claims processing and call answering, resolution 
statistics and Rx mail order performance. Again 
in 2010, this service unit exceeded all of its 
performance goals for the year.

“Working in the employment services industry, we acutely 
understand the important work that the BHCG does in helping lower 
benefit costs for the employer, as well as helping our employees take 

control of their health care decisions.” 
–Jeffrey Joerres, chairman and chief executive officer of ManpowerGroup. 

2010 highlights – activities and accomplishments

Humana 
Preferred 

Enrollment 
(Employees + 
dependents)

Number 
of BHCG 

Employer 
Members

As of 12/31/10 103,912 1,116

% Change  
from 12/31/09

+2% + 5.8%

2009 BHCG Membership

Company Size Number of 
Employers

2-49 Employees 928

50-99 Employees 92

100-249 Employees 47

250-499 Employees 17

500+ Employees 32

Membership Breakdown

2010 highlights – Activities and Accomplishments continued
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Provider/Network Efficiency •	
and Effectiveness 
The Scorecard compared the performance of 
those providers participating in the Humana 
Preferred (BHCG) Network with those not invited 
to participate in this network. Average episode 
costs for Humana Preferred providers were 
about 8 percent less than non-Humana 
Preferred providers . In addition, Humana 
Preferred providers continue to demonstrate 
lower cost on a weighted cost per episode basis, 
particularly in the primary care specialties.

Consumer Engagement •	
Consumer engagement remains a key tenet 
of BHCG’s strategy to lower health costs for 
member organizations. The Performance Score-
card found:

Member registration with MyHumana.com  �

improved from 51 percent to 56 percent for self-

insured employers and 43 percent to 45 percent 

for fully insured employers (Humana average is 

41 percent), although usage of web tools remains 

very low.

Fifty-two percent of self-insured and 36 percent  �

of fully insured employers offer a consumer 

directed health plan (CDHP). Both of these 

percentages are down from 2009.

There is considerable opportunity to improve   �

mail order prescription drug usage. In 2010,  

8.7 percent of self-insured members utilized  

mail order services while 3.1 percent of fully 

insured utilized them. The total mail order  

potential was 67.3 percent for 2010.

BHCG Cost Results Compared to Southeast 
Wisconsin and Beyond – favorable findings 
The BHCG commissioned Milliman to evaluate 
how its health care premium costs compared to 
the southeast Wisconsin community average and 
Midwest and national averages. The analysis, based 
on claims incurred in 2009 – the most recent data 
available – found that BHCG costs were lower than 
southeast Wisconsin costs as a whole, Midwest 

costs and national costs. In 2009, BHCG costs were 
13 percent below the southeast Wisconsin average 
premium costs and 6 percent and 5 percent below 
the Midwest and national averages, respectively. The 
table below shows the degree of difference in costs 
in both 2007 and 2009.

Source: Study of 2009 Southeast Wisconsin Community 
Health care Premium Costs, Greater Milwaukee Business 
Foundation on Health (GMBFH), June 8, 2011 and proprietary 
BHCG data, as provided by Humana .

Based on commercial premium equivalents (medical, drug 
and administrative costs) .

Consumer Engagement – an ongoing effort 
From its inception, the BHCG has embraced the 
strategy that an essential component in reducing 
health care costs is through employees taking an 
active role in their own health . Employees engaged 
in their health and health care make more informed 
decisions, leading to better health and reduced costs. 
In the past, the BHCG, at times in conjunction with 
our administrative partner, Humana, has introduced 
numerous initiatives designed to heighten consumer 
engagement. These have included the BHCG’s online 
education modules, A Buyer’s Guide to Health Care, 
and Humana’s MyHumana.com, Vitals.com and 
MomentumSM Program, among others.

In 2010, the BHCG continued to made strides 
in assisting our member employers and their 

2010 highlights – activities and accomplishments

2010 highlights – Activities and Accomplishments continued

Cost Comparison
Variation from GMBFH 

Benchmarks

2007 2009

BHCG vs. 
Southeast WI

-9% -13%

BHCG vs.Midwest Equal -6%

BHCG vs.Nationwide +2% -5%

Southeast WI 
vs. Midwest

+9% +8%

Southeast WI 
vs. Nationwide

+11% +9%

BHCG Comparison to GMBFH Study Benchmarks

Business Health Care Group   |   2010 Annual Report   |   5



employees to increase consumer engagement 
with the introductions of Asset Health e-Learning 
Modules . These brand new tools are designed to 
help employees understand and use Humana’s 
online MyChoice Transparency Tools. Asset Health 
created two new e-learning online courses to 
help employees take full advantage of Humana’s 
MyChoice Transparency Tools. The first course 
focuses on the importance of being an informed 
health care consumer and outlines what the Trans-
parency Tools are. The second course explains how 
to use each of the Transparency Tools.

Asset Health’s curriculum, consisting of adult 
learning-oriented, online courses, is uniquely inter-
active and self-directed. The courses feature adap-
tive testing, a method of testing knowledge based 
on a person’s previous responses and abilities. The 
Asset Health platform also allows.

Educational Opportunities –  
sharing knowledge & ideas
The BHCG embraces the opportunity to educate 
and inform members, health care providers and 
brokers/consultants about topics and issues related 
to health care delivery and benefits. In 2010, these 
opportunities included:

Health Care Reform Seminar y  
The Patient Protection and Affordable Care Act 
(PPACA), signed into law on March 23, 2010 has 
had, and will continue to have, a significant impact 
on employer and insurance company health plans. 
On September 9, 2010, the Business Health Care 
Group (BHCG), in its continuing effort to educate 
and share vital information with its members and 
partners, invited experts to provide their insights 
about how the health care reform law will affect 
how health insurance and health benefits are 
provided in the future. Guest speakers included: 
Karen Timberlake, secretary, Wisconsin Depart-
ment of Health Services, Sean Dilweg, commis-
sioner, Wisconsin Office of the Commissioner 
of Insurance and; Amy Ciepluch, a partner with 
Quarles & Brady.

For a summary of these presentations, please 
click to review the complete Executive Summary 
or visit the BHCG website at Business Health 
Care Group and click on News and then Events. 

Making Wellness Work Seminar  y
On May 26th, the BHCG sponsored an enlight-
ening seminar about how to make health promo-
tion work in your organization. The presentations 
by James O. Prochaska, Ph.D. and Brian Thomas 
of Quality Health Solutions, Inc. answered the 
question: How can health promotion and wellness 
programs be better designed and implemented to 
encourage participation and heighten effective-
ness? 

For a summary of their presentations, please click 
to review the complete Making Wellness Work or 
visit the BHCG website at Business Health Care 
Group and click on News and then Events. 

Shared Decision Making Seminar  y
On September 29, 2010 the Business Health 
Care Group (BHCG) and the Wisconsin Collab-
orative for Healthcare Quality (WCHQ) convened 
a joint meeting for their southeast Wisconsin 
provider and employer members. The event 
served as an opportunity for employers and 
providers to learn about concrete ways to actively 
engage consumers and patients in their care. 
Guest speakers at the event included Lyn Paget, 
director of policy and outreach of the Founda-
tion for Informed Medical Decision Making, Cindy 
Schlough, director of strategic partnerships of 
WCHQ, and Coleen Nettesheim, strategic consul-
tant, BHCG at Humana.

For a summary of their presentations, please click 
to review the complete Executive Summary or 
visit the BHCG website at Business Health Care 
Group and click on News and then Events. 

Employer and Broker/Consultant Forums  y
The BHCG continues to provide opportunities for 
its fully insured members, brokers/consultants 
and strategic partners to learn, communicate and 
exchange information. In 2010 the BHCG spon-
sored the following events:   

2010 highlights – Activities and Accomplishments continued 2010 highlights – Activities and Accomplishments continued
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2010 highlights – Activities and Accomplishments continued 2010 highlights – Activities and Accomplishments continued

April 12 & 15 Fully Insured Forum Health Care Premium Renewal Process & Employer Role•	

BHCG Strategic Initiatives Update•	

BHCG Membership Growth Update•	

Vitals.com Presentation•	

November 11 & 18 Fully Insured Forum Humana Perfect Service Journey Presentation•	

The Value of the Engaged Consumer Presentation•	

Creating Health Care Engagement •	
- An Asset Health Presentation

2010 Events

External Activities – partners in progress
The BHCG “move the market” initiative is supported 
by other organizations which are also working to 
improve the value of health care services delivered 
to Wisconsin residents. We work closely with 
a number of multi-stakeholder organizations 
whose efforts are compatible with the BHCG’s 
strategies, mission and goals. BHCG’s executive 
director, Dianne Kiehl, is a member of the boards of 
directors of:

Wisconsin Collaborative for Healthcare  y
Quality (WCHQ)  
WCHQ is a voluntary consortium of provider 
organizations committed to improving health care 
quality in the state of Wisconsin. WCHQ is active 
in developing and guiding the collection and 
analysis of health care performance measures. 
They publicly report performance data and iden-
tify and share best practices among their provider 
members.

Public reporting of health care quality data is  �

essential if consumers are to make informed 

purchasing decisions. Recently WCHQ 

created a web site, Wisconsin Health Reports, 

specifically designed for use by health care 

consumers. WCHQ’s commitment to rigorous 

data collection and public reporting supports 

the BHCG’s desire for increased transparency 

in the marketplace. Additionally, purchasers and 

consumers alike benefit from provider quality 

improvement efforts. 

Click here to visit their web site at:  � Wisconsin 

Collaborative for Healthcare Quality (WCHQ)

Wisconsin Health Information Organization  y
(WHIO)  
WHIO is a voluntary, not for profit public-private 
partnership with a multi-stakeholder board which 
includes payers, providers, business and the state 
government. WHIO has developed a statewide 
data mart of health care information which can 
be used to produce comparative analytics on 
provider performance and evaluate population 
health. Providers and others use this information 
to improve value in health care by focusing on 
quality and efficiency of delivery. 

WHIO believes a more transparent, rational  �

health care market is the most effective way 

to achieve improvements in quality, afford-

ability, safety and efficiency of health care in 

Wisconsin.

Click here to visit their web site at:  � Wisconsin 

Health Information Organization (WHIO)

Wisconsin Health Information Exchange  y
(WHIE)  
WHIE is a nonprofit organization whose mission 
is to improve the quality, safety, efficiency 
and accessibility of health care through the 
secure delivery of timely, accurate electronic 
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health information to authorized users across 
institutional boundaries. Working with key stake-
holders including the Milwaukee Health Care 
Partnership (MHCP), the Wisconsin Depart-
ment of Health Services (DHS) and Milwaukee 
Public Health, WHIE is in its fourth year of clinical 
operation. Currently 23 hospitals, numerous 
ambulatory clinics/service areas, one Federally 
Qualified Health Center, Medicaid (for pharmacy 
and encounter claims) and one Managed Care 
Organization (MCO) provide data. The community 
benefits from use of this data in care delivery at 13 
Emergency Departments and one Federally Quali-
fied Health Center.

Public health syndromic surveillance – the analysis 
of medical data to detect or anticipate disease 
outbreaks – is another key application of WHIE 
data. In addition to the 23 hospitals noted above, 
an additional 21 hospitals submit data for local 
and state syndromic surveillance. 

Current WHIE initiatives include defining a 
community care plan process and data-stream. 
Health systems, as well as MCOs will contribute 
data and access this virtual “patient centered 
medical home.” This model is also being 
advanced with commercial payers, including 
Humana.

WHIE also works with WI State Health Information 
Network (WISHIN) as its technical manager. See 
below for information about WISHIN.

Click here to visit their website: Wisconsin Health 
Information Exchange (WHIE)

Wisconsin Statewide Health Information  y
Network (WISHIN) 
WISHIN, an independent nonprofit organization 
incorporated in late 2010, is charged with bringing 
the benefits of widespread, secure and interoper-
able health information technology to patients and 
caregivers throughout Wisconsin. As Wisconsin’s 
State-Designated Entity for Health Information 
Exchange (HIE), it is responsible for developing 
HIE capability throughout the state. WISHIN is 

building a statewide health information network to 
connect physicians, clinics, hospitals, pharmacies, 
clinical laboratories and others across Wisconsin, 
regardless of the electronic medical record system 
they use. 

A statewide electronic health information 
exchange offers the promise of timely, relevant 
information that can lead to better clinical deci-
sions and outcomes, less duplication, more effec-
tive transitions of care and reduced administrative 
costs. WISHIN’s vision is to improve the health 
of individuals and communities in Wisconsin by 
allowing a secure electronic sharing of the right 
information, at the right place and time, with the 
right individuals.

WISHIN’s founders are the Wisconsin Hospital 
Association, the Wisconsin Collaborative for 
Healthcare Quality, the Wisconsin Health Infor-
mation Organization and the Wisconsin Medical 
Society. 

Click here to visit their web site: Wisconsin State-
wide Health Information Network (WISHIN) 

Partnership for Healthcare Payment 
Reform (PHPR) 
The PHPR, initially known as the Wisconsin 
Payment Reform Initiative, was launched in late 
2009 under the sponsorship of WHIO. Recog-
nizing that advancing the goal of better health care 
at lower cost requires the engagement of health 
care providers, payers, employers, state officials 
and consumers, WHIO convened a meeting in 
early 2010 of representatives of these various 
constituencies. This meeting launched PHPR work 
groups involving more than 100 multi-stakeholder 
participants that have developed payment 
reform pilot projects in acute and chronic 
care . The multi-stakeholder nature of the PHPR 
planning and design effort is intended to support 
faster adoption and spread of successful payment 
reform strategies.

The PHPR pilots, strongly committed to quality 
measurement and public reporting, involve 

2010 highlights – External Activities continued 2010 highlights – Activities and Accomplishments continued
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2010 highlights – External Activities continued

multiple commercial payers. The acute care 
group is piloting a bundled payment for total 
knee replacement involving ten hospitals. The 
chronic care group is focused initially on care for 
adults with diabetes and will use a shared savings 
model with participation from two large health 
care systems and several independent physician 
practices.

Wisconsin Healthcare Purchasers for Quality 
(WHPQ) – WHPQ is a long-standing informal 
network of Wisconsin health care purchasers who 
seek to improve health care quality and safety, 
control costs and influence appropriate access 
to care in the state of Wisconsin. The BHCG is a 
founding member of WHPQ.

WHPQ promotes mutual accountability among 
the key health care stakeholders – employers/
purchasers, consumers and providers. 

Employers must purchase based on value and  �

promote consumerism among their employees. 

Consumers must be engaged in their care,  �

follow treatment recommendations and make 

healthy lifestyle choices. 

Providers must improve the value of care  �

provided, disclose information on cost and 

quality and support patients as consumers.

Dianne Kiehl is also involved in numerous national 
activities focused on health care cost control and 
serves on the board of all the organizations listed 
above.

2010 highlights – Activities and Accomplishments continued
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“Our CEO group remains fully engaged in setting the goals for the 
BHCG and driving the process for their attainment.” 

- Dianne Kiehl, executive director

2011 Strategic Initiatives

In 2011, BHCG plans to continue to increase its 
value to its member companies through the estab-
lishment of several strategic initiatives designed to 
move the market and our mission forward. 

Lead the Market – innovative solutions 
leadership 
BHCG intends to remain a leader in bringing effec-
tive change to the southeast Wisconsin health care 
market through:

Use of data analytics to identify cost drivers and  y
actionable activities designed to improve quality 
and/or reduce costs 

Active engagement of the region’s CEOs  y
concerning BHCG strategy and goals

Continued use of provider action plans to promote  y
provider quality improvement efforts and improve 
provider practice patterns including compliance 
with evidence-based medicine

Collaboration with WCHQ, WHIO, WHIE, WISHIN,  y
PHPR and WHPQ and other Wisconsin organiza-
tions seeking to improve health care effectiveness 
in the state

Participation in national initiatives and conferences  y
to seek ideas to bring to the southeast Wisconsin 
health care marketplace

Accountability Project – increasing consumer 
responsibility 
Research has consistently demonstrated that 
behavior is a significant determinant of overall 
health. Behavior accounts for up to 50 percent of 
one’s overall health. Up to 75 percent of costs are 
driven by changeable “lifestyle” behaviors. With an 
individual’s overall health and the health care costs 
they incur driven substantially by behavior, it makes 

sense that employers should focus on measuring 
and increasing individual accountability.

The BHCG has engaged the consulting firm of 
Towers Watson to develop a consumer account-
ability best practices and measurement strategy 
with the goal of providing consumer accountability 
benchmarks to each member company. They will 
also develop a framework to move consumers along 
the continuum of increasing consumer responsibility 
– from awareness to participation to outcomes. This 
initiative will create an opportunity to further differ-
entiate the BHCG, impact participants and assist 
member companies in driving behavior change. 

Key deliverables of this initiative include:

Best practices guidelines for accountability, incen- y
tives/disincentives and consumer engagement 
will be developed and communicated to member 
companies

An accountability scorecard will be developed and  y
generated with annual scoring to assist member 
companies in measuring improved member 
accountability

An actuarial methodology will be established to  y
value and score activities, actions and results 
of member companies’ efforts associated with 
consumer accountability and trend mitigation.

Informed Decision Making Initiative 
– assisting the health care consumer 
If employers expect employees to be effective health 
care consumers – making health care purchases on 
an informed basis and based on value – employers 
must provide them access to understandable and 
actionable information. The Informed Decision 
Making Initiative seeks to provide such information 

2011 Strategic Initiatives continued
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2011 Strategic Initiatives

Initially, diagnoses with multiple treatment 
approaches or those procedures where careful pre- 
and post-procedure preparation improves outcomes 
(e.g., back surgery, hip and knee replacements, 
hysterectomy, bariatric surgery) will be targeted. 
However, this offering will be an available resource for 
any clinical concern an individual or family member 
might be experiencing. Program elements will 
include:

Education on benefits and risks y

Information on treatment alternatives y

Information to help prepare for physician   y
discussions

The use of telephonic, web and print-based   y
educational materials

Reinforcing the use of the online Humana tools   y
to locate cost and quality information and

Assistance in identifying best providers y

Educated and informed consumers are key to a high 
functioning health care system. It is critical to provide 
consumers with information about their treatment 
choices. The Informed Decision Making Initiative will 
be a crucial first step in this process. In addition, 
the Initiative can serve as a referral agent to other 
resources (e.g., pricing and quality tools, EAP, care 
management) available through an employer’s health 
benefit offerings. 

The BHCG intends to select an Informed Decision 
Making vendor in 2011 for implementation of the 
program, January 1, 2012.

Primary Care Physician Promotion 
– prevention is the key 
Research has consistently demonstrated the critical 
role primary care physicians (PCPs) play in the health 

care delivery system. Preventive exams provided by 
PCPs act as the first line of defense in assuring that 
minor health ailments do not become major ones. 
Annual exams can help a PCP guide patients toward 
healthy lifestyle habits that may decrease the likeli-
hood they will need more expensive specialty care. 
When specialty care is necessary, PCPs can also 
play a significant role in coordinating care among 
providers. Coordinated care is less expensive care 
and more effective care. 

With a looming shortage of PCPs predicted in the 
near future, now is the time for employees to estab-
lish a long-term relationship with one. In 2011 the 
BHCG will begin a major push to educate members 
and their employees about the need to establish a 
relationship with a PCP. 

Grow and Retain Membership – leveraging 
purchasing power  
Growing and retaining membership remains a key 
component of our success. The BHCG can only be 
effective when its organizations walk in unison and 
are engaged. Plans for growth and retention in 2011 
include:

Recruitment of large member groups (500 or more)  y
through targeted efforts

Achieving greater visibility through business  y
community relationships and business group 
networking

Increased coordination of the sales effort with  y
BHCG administrative partner, Humana

New member outreach via a welcome packet and  y
phone call or visit

Continued forums and seminars throughout the  y
year to educate and inform members.

2011 Strategic Initiatives continued
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Staff
Dianne Kiehl, Executive Director, 414-433-4719   dkiehl@businesshealthcaregroup.org

Joleen Hohl, Executive Assistant, 414-858-2311   jhohl@businesshealthcaregroup.org

Jennifer LaMere, Project Manager, 414-433-4984   jlamere@businesshealthcaregroup.org

Tim Hussey, Director of Membership, 414-858-2292   thussey@businesshealthcaregroup.org
Tim began his tenure with the BHCG in April 2011 as director of membership. Tim brings more than 20 years  
of experience in the health insurance industry. He works with southeast Wisconsin employers and all distribution 
channels to promote the advantages of BHCG membership and its overall mission.

 
www.businesshealthcaregroup.org

BHCG Leadership Committee 

Committee Name Responsibilities

CEO Executive Committee
Review agenda prior to CEO meetings to ensure content stays at a CEO level and 
provide guidance between CEO meetings on strategy and other high level issues

Steering Committee
Set strategic direction; direct, manage and control BHCG business affairs and assets; 
review financials

Full Committee
Provide input on strategy and act as a voting body in compliance with the BHCG 
operating agreement

Business Health Care Group – Leadership 
The BHCG offers leadership opportunities to members through participation in numerous committees 
which provide guidance for its operations. Current committees include: 

BHCG Support Subcommittees

Subcommittee Name Responsibilities

Benefits Subcommittee
Share ideas; formulate possible benefit-related strategies; review vendors as needed; 
receive administrative partner updates and information regarding BHCG initiatives

Consumer Transparency 
Advisory Group 

Determine transparency initiatives; communicate expectations, organize employee 
focus group activities regarding transparency issues as needed

Fully Insured Subcommittee
Discuss needs of fully insured employers and provide ideas to meet needs; review 
Humana-related activities

Provider Contracting 
Subcommittee

Provide input to Humana on provider network-related strategy and issues

Systems Subcommittee
Provide input regarding Humana system capabilities to ensure alignment with the 
BHCG and help prioritize enhancements

Quality Subcommittee
Review BHCG member company issues and trends to identify any necessary 
enhancements to ensure quality of service delivered by Humana

Wellness Subcommittee
Provide resources to member organizations by identifying wellness best practices to 
improve employee experience and maximize organization’s investment 

“Leadership is action, not position.” 
- Donald H. McGannon – former president and chairman 
of the board of Westinghouse Broadcasting Corporation
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